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10
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PERSONAL
BRANDING



Ask 4 to 6 friends and colleagues to describe you in

a few words.

Determine what phrases are repeated.

How are you misperceived?

What would you prefer people to say?

What do you need to do differently?

Determine the skills you possess. This could be

anything from writing to programming to

marketing to administration…to any concrete skill

that’s tangible and measurable.

Assess your interpersonal and communications

skills.

Determine your strengths and weaknesses.

What sets you apart from others?

What gives you meaning and purpose?

What do you want to achieve in the next few years?

1. Determine Your Reputation

2. Assess Your Skills

3. State Your Vision

To succeed today, you need

to market and sell YOU.

Otherwise, you risk being

misunderstood and

disappearing into the endless

competitive stream.

A personal brand sets you

apart. It isn’t tooting your

own horn but showing your

smarts through your

expertise and generosity.

The 10 Rules of

Personal Branding 

for People 50+
Here are 10 essential ways to carve out a powerful

personal brand:

Example: You’re a digital marketer.  Your vision:

to become the regional expert in digital marketing,

then nationally, and finally in Europe.

Ask 4 to 6 friends and colleagues to describe you in

a few words.

Determine what phrases are repeated.

How are you misperceived?

What would you prefer people to say?

What do you need to do differently?

Determine the skills you possess. This could be

anything from writing to programming to marketing

to administration…to any concrete skill that’s

tangible and measurable.

Assess your interpersonal and communications

skills.

Determine your strengths and weaknesses.

What sets you apart from others?

What gives you meaning and purpose?

What do you want to achieve in the next few years?



What is your purpose?

How can you help others?

What are your core values and beliefs?

What will you never compromise?

What behavior is essential for your well-being?

Draft a 25- to 30-word statement to use when

someone asks what you do.

Avoid jargon. Use engaging, conversational

language

Make the person care. What’s in it for them?

Practice. Practice. Practice so the pitch becomes a

part of you.

4. Define Your Mission

5. Describe Your Values

6. Create Your Elevator Pitch 

Example — Wrong: I’m a marketing executive with 20

years of experience leading teams to the most amazing

results. And now I plan to help non-profit companies do

a better job.

Example — Right: I am passionate about helping non-

profit companies market themselves to advance their

mission. In my years working with corporations, I

learned how to help large companies grow their

businesses through marketing. Now, I want to apply my

expertise to help non-profits and give back some of my

hard-earned skills.

Example: You’re a digital marketer. Your mission: To

help small businesses be as successful as possible by

being found online and generating twice as many leads.

Example: Trust, integrity, loyalty, honesty, persistence,

dedication, generosity.

What is your purpose?

How can you help others?

What are your core values and beliefs?

What will you never compromise?

What behavior is essential for your well-being?

Draft a 25- to 30-word statement to use when

someone asks what you do.

Avoid jargon. Use engaging, conversational

language

Make the person care. What’s in it for them?

Practice. Practice. Practice so the pitch becomes a

part of you.



 Create a list of people in your industry you want to

know.

 Follow and engage with these influencers in     

 social media.

 Comment on what they say.

Be consistent across all your channels.

Use keywords relevant to your brand.

Use an attractive, recent headshot. Don’t use a 20-

year-old photo to try to appear young. 

Show your personality and passion.

Post updates weekly on LinkedIn demonstrating your

expertise.

Start a blog if you don’t have one. It can be as simple

as curating content others have written where you

add your own spin. 

Share content you’ve written or curated on your

social media channels. 

Comment on other people’s content to begin online

relationships.

Be consistent. Don’t post five times one month and

then wait three months to post again. 

People don’t relate to your because you have all the

right credentials. They relate to people who are

engaging and interested in them. 

It’s not all about you. It’s about others.

Think about how you can help and be of service to

others. That will eventually redound to you.

7. Identify and Connect with Influencers

    
8. Create or Tweak Social Profiles to 

Showcase Your Brand

9. Create Content

10. Be Likeable and Generous

Create a list of people in your industry you want to

know. 

Follow and engage with these influencers in social

media. 

Comment on what they say.

Be consistent across all your channels.

Use keywords relevant to your brand.

Use an attractive, recent headshot. Don’t use a 20-

year-old photo to try to appear young. 

Show your personality and passion.

Post updates weekly on LinkedIn demonstrating your

expertise.

Start a blog if you don’t have one. It can be as simple

as curating content others have written where you

add your own spin. 

Share content you’ve written or curated on your

social media channels. 

Comment on other people’s content to begin online

relationships.

Be consistent. Don’t post five times one month and

then wait three months to post again.

People don’t relate to your because you have all the

right credentials. They relate to people who are

engaging and interested in them. 

It’s not all about you. It’s about others.

Think about how you can help and be of service to

others. That will eventually redound to you.



Get more attention 
for what matters to you

Yes, I want to be more

marketable!

Share this resource:

Or email it to a friend:

SEND

Limited time offer. Grab your personal branding consult

and start standing out.

https://personalbranding.thrivingat50plus.com/4z9gjxan4c
https://www.facebook.com/sharer/sharer.php?u=https://www.thrivingat50plus.com/10-free-tips
http://www.linkedin.com/shareArticle?mini=true&url=https://www.thrivingat50plus.com/10-free-tips
https://ctt.ac/9rKtd
https://www.instagram.com/wendyamarx/
mailto://////////?subject=&body=https://www.thrivingat50plus.com/10-free-tips

